
 
Do you have a passion for health and physical activity? Do you want to be involved in a 
dynamic, entrepreneurial work environment that is growth oriented and fast-paced? Are you 
connected and active on social media? Are you motivated to give back to communities and to 
provide programs and services that positively impact people?  
 

MARKETING, ENGAGEMENT AND SOCIAL MEDIA COORDINATOR:  
 
The United States Tennis Association, Mid-Atlantic Section has an opening for a full-time 
Marketing, Engagement and Social Media Coordinator in its Reston location. Reporting directly 
to the Director of Marketing, Communications and Partnerships, this key member of the 
marketing team has responsibility to drive awareness and grow the game of tennis by 
coordinating digitally-focused, marketing strategies. 
 
PRIMARY JOB DUTIES AND RESPONSIBILITIES:  

 Responsible for updating, maintaining and growing the social media presence of USTA 
MAS 

 Responsible for the development and writing of creative concepts, campaigns and 
support materials for various USTA MAS programs, events, meetings, and initiatives 

 Work with the Marketing team to develop & implement MAS’ overall social media 
strategies and tactics 

 Engage online and social media audiences on a daily basis; Focus on real-time and 
ongoing dynamic communications with providers, players and fans 

 Shoot photos and video at events; edit photos and video for website and social media. 

 Specifically responsible for developing, implementing, monitoring, tracking and 
reporting on social media plans and specific tactics across all channels of social media 
(Facebook, Twitter, Instagram, and more) 

 Administrative assistance and follow-up with grants, member/volunteer initiatives, 
contracts, marketing campaigns, and other programs, as assigned 

 Other duties as assigned 
 
QUALIFICATIONS:   

 Highly motivated self-starter, enthusiastic personality  

 Track record of innovation, creative thinking and problem solving 

 Highly organized with time management skills 

 Excellent oral, written and interpersonal communication skills, including strong and 
proficient writing experience in digital and print 

 Proven understanding and use of social media and its role in business 



 Ability to develop and maintain positive and productive working relationships  

 Prefer fluency, verbal and written, of a second language other than English; Spanish 
strongly preferred 

 Proficient in Microsoft Suite and Adobe Suite with the ability to learn a new Content 
Management System 
 

EDUCATION & EXPERIENCE: 

 College degree preferred  

 1 year related experience 
 
TRAVEL/SCHEDULE DEMANDS: 

 This position frequently works outside of nontraditional, core business hours, including 
weekend and evening work 

 Meetings and events throughout Mid-Atlantic Section as required 
 
TO APPLY: 
Please send a cover letter, including salary requirements, a resume and a completed USTA/MAS 
application via email to hr@mas.usta.com. Please include a subject line in your email with 
“Application [position title]”. 
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